ANDREA AYERS

817-217-8956 | andrea.ayers94@gmail.com | Burleson, TX | linkedin.com/in/andrea-ayers/

COMMUNICATIONS & MARKETING PROFESSIONAL

Communications professional focused on storytelling, content creation, and helping organizations connect with audiences
in meaningful ways. Experienced in writing and managing digital content across fast-paced environments, with a storng
focus on social media engagement, editorial support, and brand communication. | enjoy creating polished, audience-
focused content that informs, engages, and strengthens connection — whether through social media campaigns, written
communications, multimedia storytelling, or collaborative marketing tacticks. | am known for being dependable, detail-
oriented, and adaptable, with a genuine enthusiasm for communication and creative work.

CORE SKILLS

Internal Communications | Employee Engagement Support | Writing & Editing | Leadership Communications | Cross-
Functional Collaboration |Calendar Management | Microsoft Office Suite | Canva | Adobe Creative Suite | SharePoint
Content Creation | Project Coordination | Social Media Content Planning | AP Style Writing & Editing | Brand Messaging

PROFESSIONAL EXPERIENCE

Assistant Director of Creative Services | University of Texas at Arlington Athletics, Arlington, TX 10/2021 - Present

e Lead the creation and execution of digital content strategies designed to strengthen fan engagement, increase
visibility, and support departmental initiatives across multiple athletic programs

e Collaborate with coaches, staff, student-athletes, and leadership to create authentic content that highlights team
culture, achievements, and the student-athlete experience

e Capture and edit photo and video content for social media, marketing campaigns, recruiting materials, and
special events

e Supported sustained growth in audience engagement across social media platforms through strategic content
planning, storytelling, and platform-specific campaigns that resulted in increased followers by 50% and averaging
12% engagement increase over the last three years

e Assisted in driving stronger cross-platform engagement by aligning content calendars with department events,
campaigns, and recruiting initiatives

e Manage multiple creative projects simultaneously while maintaining strong organization, attention to detail, and
fast turnaround times including 2 conference realignments, 2 clothing sponsorships, recruiting facilities video
tours, and halftime broadcast specials

e Create graphics, presentations, and multimedia materials that align with university brand standards and
communication goals

e Help improve content workflows and communication processes to keep projects moving efficiently across teams

e Mentor interns and student staff in content creation, social media strategy, and digital storytelling best practices

e  Contributed to department-wide branding initiatives designed to improve audience recognition and digital
engagement

Video Assistant | First United Methodist Church of Arlington, Arlington, TX 7/2020 - 7/2023
e Produced engaging video and social media content that strengthened online engagement and helped expand
audience reach across digital platforms
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e Managed content planning and scheduling for social media channels, creating messaging that connected with
audiences in meaningful and authentic ways

e Captured and edited weekly video content, including interviews, event recaps, announcements, and promotional
storytelling pieces

e Collaborated closely with leadership and ministry teams to communicate organizational initiatives and
community events effectively

e Supported live streaming and multimedia production efforts for services and special events

Communications Intern | Tropical Smoothie Café Frisco Bowl, Frisco, TX 8/2020 - 5/2021

e Supported social media and communication efforts for a nationally televised college football bowl game

e Assisted in creating real-time content that increased audience engagement and enhanced the overall fan
experience during game week and events

e  Captured photo and video content for digital platforms and promotional use

e Worked collaboratively with marketing and communications teams in a fast-paced live sports environment
Graduate Assistant & Intern, Creative Services | University of Texas at Arlington Athletics 1/2018 - 10/2021

e Created social media, video, and digital content that supported athletic programs, increased audience
engagement, and promoted department initiatives

e Helped grow online visibility and strengthen fan connection through creative storytelling and consistent brand
messaging

e Collaborated with internal departments and athletic teams to produce content tailored to different audiences
and platforms

e Assisted with content planning, photography, video production, and campaign execution across multiple sports

programs
Video Intern | USA Football, Indianapolis, IN 5/2019 - 8/2019

e Edited multimedia content supporting national campaigns focused on athlete education and community
engagement

e Assisted with video shoots, interviews, and social media content creation for digital audiences

e  Collaborated with creative and communications teams to develop content that informed, inspired, and
connected with athletes and fans nationwide

e Supported fast-paced production schedules while maintaining high-quality creative standards

EDUCATION
Master of Arts in Communication | The University of Texas at Arlington, Arlington, TX

Bachelor of Arts in Broadcast Communication | The University of Texas at Arlington, Arlington, TX



